


THE FIRST POWER-UPS...
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" VISUAL CLARITY
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DEFINING ENGAGEMENT
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IF I WANT VIEWERTOX TVHIS

WILL THEY BE SUCCESSFUL:

N

IF THEY DON'T VIEW AT ALL?

IF THEY DON'T VIEW MOST OF THE VIDEO?
IF THEY DON'T CLICK THROUGH?
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COOL STUFF YOUR 12 H. 75 1
TOO ICE - '
T s 5

HOW THEY CAN
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METRICS & ENGAGEMENT: VIEWS
®
‘ Vo 77,
// Overview Reach Engagement Audience Revenue

Views Watch time (hours)

3.7K @ 171.0 ©

About the same as usual 51.0 more than usual

® This video Typical performance
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METRICS & ENGAGEMENT: IMPRESSIONS

Impressions Impressions click-through rate

37.2K 3.2%

30 days

SEE MORE

How viewers find this video Impressions and how they led to watch time

Views - Since published Data available Jur = 2 (28 days)

Impressions

ick-through ra

Direct or unknown

Browse features Views from impressions

External
ation

Channel pages

Notifications
! Watch time from impressions (hours)

Others 4509

SEE MORE




q& METRICS & ENGAGEMENT: WATCH TIME

Watch time (hours)

171.0 ©

51.0 more than usual




METRICS & ENGAGEMENT:
AVG. VIEW DURATION

Overview Engagement Audience Revenue ‘\“‘ W;‘V
@
&

Watch time (hours) Average view duration

171.0 @ 2:45 ©

51.0 more than usual 0:36 more than usual

® This video Typical performance

SEE MORE




METRICS & ENGAGEMENT:
AUDIENCE RETENTION




REASONS TO KEEP WATCHING:
FACES
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REASONS TO KEEP WA ING:

QUESTIONSﬂITE \\‘{-“ s
 INTERACT \ '?
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SREASONS TO KEEP WATCHING:
" PACING

TICK
TOCK TICK

TICK
TOCK TICK TiCK







REASONS TO KEEP WATCHING:
FUNNY | WEIRD |
FASCINATING |
UNEXPECTED |
CONVINCING
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